
Ensure Success on Your Next Marketing Campaign 
 
The success or failure of your next marketing campaign reflects directly on you. This is true even 
though some things are out of your control.  
 
To ensure your next campaign is successful, here are a few things you do have control over and 
should have in place before you begin. 
 

1. Obtain a consensus regarding exactly how your boss measures success in terms of return-
on-investment, and what levels of return are expected. 

2. You also need a solid agreement within your company regarding the true meaning of 
Return on Investment (ROI). The term ROI itself means different things to different 
people. It’s difficult enough to measure the ultimate impact your marketing program has 
on sales results, but without a well defined ROI the task may well be impossible 

3. Make sure you understand your company’s business, marketing and sales objectives. 
Targeting your campaign towards these objectives will help ensure a successful 
campaign. 

4. Make the decision about what will be measured and where the data is coming from to 
support that measurement before, not after, the campaign. If you don’t design and set up 
tracking methodology in advance, you will most likely have problems getting to the 
information after the fact. 

5. Your marketing campaign should also reflect how the steps in the marketing and sales 
process lead from one to another.  

 
With the above five things understood and decided upon before you start your marketing 
campaign your chances of success are much greater. Your marketing campaigns success, or 
failure, will reflect directly on you. Follow the above five tips and make it a good reflection. 


